
Marketing

ÅWhat is this ógreen stuffô?

ÅDoes it sell?

ÅWill it make me money?

ÅHow do I market it?



Sales or Marketing



ÅWhat is driving this?

ÅClimate Change and an increasing shortage of 

certain resources and a rising demand

A Changing Market?

http://www.homeinformationpacks.gov.uk/
http://www.direct.gov.uk/en/HomeAndCommunity/BuyingAndSellingYourHome/Homeinformationpacks/Energyperformancecertificates/index.htm
http://www.direct.gov.uk/actonco2


Basics to succeed in a Green Market

ÅCredibility ïwhole business process

ÅAuthenticity ïmessage to build trust

ÅEvidence ïaccreditation for transparency

ÅCommunication ïrealistic and positive

Its all about your Reputation



Avoiding Greenwash

http://www.futerra.co.uk/services/greenwash-guide



Market Demand & New Opportunities

In Germany up to 2008, 

more than 300,000 plants 

had been installed on one-

family or multi-family houses

The private rooftop segment 

now comprises around 30 

percent of the total market 

share 



Marketing Strategy and Tools

ÅWho will your customers be?

ÅWhat will your marketing message be? 

ÅWhat are your competition doing? 

ÅHow will you market your proposition?






